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Inside Cover Advertisement

10” x 7.5”
Ideal high-visibility location for
a call to action ad.
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Let’s get this said up front, very
clearly: Amygis Publishing is a modest-
sized orgamization that produces highly
professional work for a small but
growing audience. We rely on a
dedicated circle of editorial staff and
freelancers to create high-quality,
modern media magazines that compete
head-to-head in the travel and tourism
marketplace.

Amygis Publishing’s
famuly of travel magazines
mclude Jaunting, covering
worldwide travel; North-
east Traveler, focusing on
the US Northeast; and
Rhode Island Roads, ded-
1cated to Rhode Island.
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Since the debut of
our first 1ssue of Rhode
Island Roads i January
2002, we have embraced
the classic travel magazine
format with large, immer-
sive photos and long-for-

mat articles. In Jaunting
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and Northeast Traveler
we now leverage modern
technology to present our
content online m flipbook
format, print-on-demand,
and  search  engne-

friendly text versions.

Within our pages,
readers across the world
experience travel in ways
that are mmpossible for
print magazines and ordi-

nary web blogs.

We focus on recre-
ational travel - not high
adventure  or  luxury
travel, though we occa-
sionally dip mto that
realm. Our articles are
about experiences that
most readers can achieve
- exploring a city, touring
a museum, being pam-
pered at a spa, and enjoy-
g the awe and wonder of

the outdoors.

Fach 1ssue brings
our readers first-person

travel experiences,
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informative  destination

descriptions, practical
how-to articles, and occa-
sional personal reflec-
tions. Recent 1ssues fea-
ture four main articles
and four or more shorter
pieces, each crafted to 1n-
form, mspire, and enter-

tain.

With modern elec-

tronic  publishing, we
aren’t limited by page
count and don’t have to
dedicate 50% of our pages
to advertising. This cre-
ates an 1mmersive experi-
ence for our readers,
more freedom for our au-
thors, and more 1mpact

for our advertisers.

Our family of travel
magazines welcomes ad-
vertisers from the hospi-
tality mdustry and sup-
ports them through a vari-
ety of advertising options.
Our traditional format al-
lows us to offer gently de-

livered advertising, 1deal

ortheast-Traveler

Architecture Is Art In

New York City

g bor .‘:L‘. ,
L

Up on the Roof in Philly
A Romantic Trip to Patriot Place
Discovering Gillette Castle

Serenity In Maine

The Carole King Musical at TBTS

for readers planning their
next vacation or a trip of a

lifetime.

We ofter display ad-
vertisements, focusing on
full- and half-page sizes

between our articles. Due

July 2023
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to our highly wvisual
presentation, we limit the
number of advertise-
ments within the articles
themselves. Smaller ads
are grouped nto full- or
half-page sections, also

displayed between articles

Celebrating Our 20" Anniversary!

NRhode Usland. cRoads

Get Hooked
on Newport

Family restaurant
Loving the Winter Weather
Rhode Island 101

January 2022

m order to bring the ad-
vertisements as close as
possible to the relevant

content.

We ofter text-based
business listings as a low-
cost option to connect
with our readers. These
listings, as well as display
ads, 1mclude clickable
links to the business’ web-

sites when viewed online.

Additionally, we
feature destinations and
events that our writers
have been mnvited to expe-
rience. These bylined sto-
ries are written in the first
person and always men-
tion that the writer was a
guest of the venue. Since
these articles  spread
across multiple pages of
text and pictures, the
hosts who arrange these
experiences receive signif-
1cant exposure at very lit-

tle cost.
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Print

Limited
reach,
declining
market

Tactile,
immersive,
professional

Nostalgic,
traditional

Static
Dense

Very long
lead times

Expensive,
subscriber-
dependent

———

Amygis

Worldwide
distribution,
growing
market

Tactile,
immersive,
professional

Modern,
relaxed

Responsive
Comfortable

Medium lead

times

Free online

with a print

on demand
option
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Editor / Publisher

Paul Pence has
been writing and publish-
mg for most of his life.
Combining his love of
travel and passion for in-
novation, he established
Rhode Island Roads mag-
azine 1n 2002,

For over 20 years,

Paul has shared his explo-

readers

rations  with

through a wide variety of
outlets, from ground-
breaking forays into the
early days of the dot-com
boom to travel guides, lo-
cal newspapers, and tele-
vision. His work has ap-
peared 1n publications
such as Runner’s World,
Travel Lady, Providence
Journal, and Northstar

Travel Media.

After studying jour-
nalism at Texas State Uni-
versity, Paul has taken his
passions and talents far
afield and back again to
his love of writing. In ad-
dition to writing, he man-
ages every aspect of publi-
cation, 1ncluding com-
puter programming, mar-
keting, photography, and
graphic design.

Paul loves discover-
ing what 1s unique and
about the

places he wisits, then

memorable

bringing those stories to

our readers.
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Full Page Advertisement

10” x 7.5”
The same size as the inside cover ad, but placed
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Want to know what’s planned?
Here’s our editorial calendar. Or more
specifically, here’s the editorial structure
of our magazines.

In general, we
schedule seasonal stories
during or just before the
season, so expect stories
about ski resorts and
snowshoeing 1n the winter
months, beaches and
sand m the summer

months and so on.

In each 1ssue we try
to spread across the topics
and destinations and
avold repeating destina-

tions too quickly.
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We rely on story advance.

ideas from freelancers ,
But despite that

and pitches and press re- _ _
fluid nature of the specific

leases from PR folks to mn- _
articles, we have patterns

spire us on the specific

: . and structures that are
topics and destinations ra- 4@
) easy to predict..
ther  than  planning ylop

months or years 1
Jaunting Magazine

Jaunting’s structure
1s monthly, with each 1s-
sue coming out mid-
month and the editorial

N »» _ e ' window closed on the first
RidiinigmtihiemW/aivie® T'raiint iint Utah-s of the month.

C&’ Zfﬁ’]‘c? C/t,.. Cﬁﬂ]faﬂ The contents may

vary, but we have been 1n-
cluding four features of
about 20 pages each and
four shorter articles. All
of the articles are written
In an evergreen manner,
so that they are still useful

Modern Sapporo, Japan and available online long
Wildebeest Migration Safari

Heart of the Blue Ridge, Boone NC

Accessibility in Saxony Germany they were featured.
Straddling the Equator in Ecuador

How to Stay Fit While Traveling Fach month we tar-

Bicycle and Dine in ltaly get two articles on US

after the month 1in which
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Riding Utah's Zambia’s Amanng

Cataract Wildebeest
Canyon — Migration

By Tumelo Molo

Japan's Modem
Metropolis ‘ n

Sopporo = , /e } 3
P Mzx Revnolds 5 . —~ ]
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The Heart of the Blue
Ridge Mountamns

Bacne NC

- -
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How to Stay
Fit While Traveling
Bicycles and Food in
Italy
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destinations, and five oth-
ers spread across Europe,
Asia, Africa, South and
Central America, and
Australla.  We also 1n-
clude a single how-to arti-

cle.

Also spread across
the topics of destination,
arts, history, wellness, out-
doors, dining, lodging,

and culture.

We also 1nsert in-
fographics, pictorials, and
a gear guide to help round

out the experience.

Using our Septem-
ber 2024 edition as an ex-
ample our four feature ar-
ticles include a first per-
son experience while
whitewater rafting i the
US Southwest, a destina-

tion  description  of
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Month

Sample Article Titles

Jan

Embrace Winter: Alpine Skiing Adventures; Spotlight on Sundance: The
Heart of Indie Film; Snowshoeing at Mount Hood: A Winter Wonderland; How
to Plan a Winter Getaway

Feb

Glide Through Winter: Ice Skating Fun; Carnival in Rio: A Burst of Color and
Culture; Winter Wildlife Watching in Yellowstone; How to Experience Food
Like a Local

Mar

Tapping into Tradition: Maple Syrup Season; Holi Festival: Celebrating Col-
ors in India; Exploring the Amazon Rainforest; How to Haggle

Apr

Cherry Blossom Viewing: Spring’s Delicate Beauty; Cherry Blossom Festival:
Japan in Bloom; Hiking the Appalachian Trail; Ten Essential Japanese
Phrases

May

Bird Watching: Spring’s Feathered Friends; Cannes Film Festival: Glamour
on the Riviera; Sailing in the Greek Islands; How to Navigate the Paris public
transit system

Jun

Beachcombing: Treasures of the Shoreline; Glastonbury Festival: Music and
Magic; Kayaking in the Norwegian Fjords; How to pack your backpack

Jul

Stargazing: Summer Nights Under the Stars; Running of the Bulls: Spain’s
Thrilling Tradition; Snorkeling in the Great Barrier Reef; How to Handle Air-
sickness

Aug

Berry Picking: Summer’s Sweet Harvest; Edinburgh Festival Fringe: A Cele-
bration of Arts; Hiking the Rocky Mountains; How to Select the Best Hiking
Boots for Your Feet

Sep

Apple Picking: Autumn’s Bounty; Oktoberfest: Germany’s Beer and Bratwurst
Bash; Exploring the Canadian Rockies; How to Canoe

Oct

Leaf Peeping: Fall's Fiery Foliage; Balloon Fiesta: Albuquerque’s Sky Spec-
tacle; Horseback Riding in Mongolia; How to Photograph Sunsets

Nov

Hiking: Autumn Trails and Crisp Air; Day of the Dead: Mexico’s Vibrant Re-
membrance; Whale Watching in Antarctica; How to Not Get Lost

Dec

Skiing: Winter’s Thrilling Slopes; Christmas Markets: Germany’s Festive Tra-
ditions; Dog Sledding in Alaska; How to TSA-Proof Your Christmas Presents
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on Sapporo, Japan, an ex-
ploration on Zambia’s
wildebeest migration, and
a first person destination

guide on Boone, NC.

Our how-to article
1s a bylined article by a fit-
ness professional on how
to stay fit while traveling.
We also have articles on
accessibility 1 Saxony,
Germany, the middle of
the world marker in Ecua-
dor, and a description of
a culmary-focused bicycle
tour 1n the Emilia-Roma-

gna region of Italy.

In this 1ssue we in-
clude a four-page pictorial
on the Salar de Uyuni salt
flats, an infographic on
the busiest airports in the
world, a listing of the top
events for the month, a
single-page “People and
Places” of a traveler in an
1conic destination, and a

two-page gear guide.

Over the next few

months we anticipate add-
mg very short, highly fo-
cused micro-features that
use the specific to evoke

the larger experience.

Once each vyear,
Jaunting publishes a sin-
gle-topic 1ssue. In 2023 1t
was “Islands”.  October
2024 will be “1009%
Alaska” and 2025 will be

“Pure Texas”.

The calendar to the
left 1s filled with 1deas for
articles that we mught do
on that month. Note that
it follows our pattern of
being distributed across
topics and destinations

while being seasonal.

Northeast Traveler

Northeast Traveler
follows the same template
as Jaunting, but lmited to
the US Northeast. For us,
this includes all of the
New England states, New
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York, New Jersey, and

Pennsylvania.

We plan four fea-
tures and five articles,
spread across all of the
states of the region, and
covering arts, history, din-

ng, entertainment,

August 2024

ThelDuguesne Incline
Stopping in Mere dith NI

Elegance m Ralfles Boston

Newportss Issac Bell House

August 1n Belgrade Maine
Vermont's Whale Tarl

lodging, destinations, and

outdoors.

We follow a sea-
sonal calendar, like Jaunt-
mg, so snow tubing on
Loon Mountain will be 1n
the winter and bicycling
on Block Island will be 1n

the summer.

We might do a how-
to themed article specific
to the Northeast experi-
ence or roundups across
state lines like a roundup
of state fairs, but generally
we stay close to specific

destinations.

We occasionally do
news-y articles about spe-
cific occurrences, but we
normally try to generalize
mto an article that will still
be useful and mnteresting

long after the event.

In the August 2024
editon of NE Traveler,
for mstance, we featured a

destinattion article on
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Pictonal:
Ells Island

Stamford CT, a feature
on the historical and tech-
nological marvel the Du-
quesne Incline m Pitts-
burgh, an exploration of
Meredith, NH, and dis-
covering Raffles Boston.

In the shorter arti-
cles we looked at New-
port’s Issac Bell house,
found out about the activ-

ities in Belgrade Maine,

HA f)
H

Rgl_fﬂes

" Bostons b |
= 2 -1

- N

Sce Newport's
Issac Bell House

August mn
Belgrade, Mame

took a look at Vermont’s
Whale Tal statues, and
explored NYC’s

overlooked landmarks.

most

The 1ssue also had a
pictorial of Ellis Island, an
infographic on the North-
east’s highest peaks, an-
other mfographic on the
August music festivals
the Northeast, and fea-
tured Veronika Bykovich

19

‘Fakeilime to
\Explore

NYC's Overlooked
Landmarks

Vermont’s
Whale Tails
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at NYC’s Grand Central
Terminal, I our one-
page “People and

Places”.

Rhode Island Roads

RI Roads 1s our
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flagship magazine.
Started 1n 2002 as a web-
delivered magazine, 1t has
delivered articles about
travel, life, dining, and en-
tertainment for people

who love Rhode Island

for more than 20 years.

It will be transition-
mg to the flipbook and
print-on-demand model
used by Jaunting and NE
Traveler starting July

2025.

RI Roads focuses
on Rhode Island, from
the historic mansions of
Newport to the culinary
delights of Providence to
the rambling woodland
trails of West Bay.

Our Websites

Fach of our maga-
zines has 1ts own website,
with current and back 1s-
sues and other wuseful

tools.
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While each of the
articles 1n the magazine 1s
duplicated onto the web-
site 1n order to be search
engine friendly, this is not
considered our primary
product and we do not
seek to sell advertising 1

this space.

® www.jaunting.com

e www.netravelermaga-

zine.com

e www.riroads.com

Our Readers

While by no means
limited to this group, our
typical reader 1s a married
woman 1n the US, aged 35
to 55 with a high disposa-
ble income who 1s plan-
ning a trip to one of the
destinations or attractions

we write about.

She 1s a careful
comparison shopper and

does a lot of research n

. November 2021

Newport’s Fort Adams

8 ‘Guardian of the Bay

Treehouse Tavern

" Dining in Whimsy

Newport Mansion

Holidays

ommuility and Family

thOde. Island’s

planning a trip. She typi-
cally places a high value
on wellness and has a col-
lege degree. This demo-
graphic 1s the muddle
ground between print and

online travel publications.
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Our magazines provide full color
display advertising, traditional to print
format magazines, not eye-poppmg
clickbait banner ads.

Please provide JPG
mages proportionally
sized to the dimensions n
the chart in the rate card.
The online presentation
permits the use of an 1n-
ternet link which will be
added at no additional
charge to any display ad-

vertisement.

The back cover 1s
“tull bleed”, covering the
complete size of the page.
All other advertisements
use the same margins as
the content and have a

black border around

them.
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Inside Cover vet settled into the pro-
10” high x 7.5” wide cess of reading, so this is

an 1deal position for ad-

There 15 only one vertising that calls for an

mside  cover advertising mimmediate action that the

position available per 1s- reader is already pre-

sue. Just mside the cover, pared to act on, like or-

it 1s viewed by everyone dering a new phone or

who opens the magazine opening that bag of chips.

before they see any of the

contents. _ '
That actton mught
The reader has not

be to call your number or

Half Page Horizontal

5”x7.5
Right at the end of an article as the last
bit of visual interest, perfect for a call to
action.

Amyels Pulslisihing
AOILA0.CB55

pall@pencetcom
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click the link, so make
your ad encourage them

to take action now.

Back Cover
11” high x 8.5” wide

There 1s only one
of these high-visibility
slots available per issue. It
1s usually purchased as
part of the Gold Adver-
tiser package, so may not

be available separately.

The back cover 1s
1deal for photo-based ad-
vertisements that carry a

lot of visual interest.

Our readers have
just completed reading
about our adventures, so
1t’s the perfect place to of-
fer them a chance to cre-
ate their own. If your ad
answers the question
“what next?” then this 1s

the perfect place to put 1t!

| ™
2 Roin b

Two Page Spread
10” high x 16” wide

Our highest-impact
option, a two page spread
makes a big statement 1n a

big way. If your ad shows

8
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a sunwashed beach or a

M@E@@@E} | | serves the real estate that

this size offers.

These advertise-
Jlestinasion worth explonng it awn .
right ments are between arti-

cles, so the readers have

Fron G wees
i e aei just finished one adven-
itg opoans, Merwkth of

S ture and are primed for

lzzasent asxd mhvrsies

| STNTERTE

S oz ridans the next one. The two-

PR ITTER RS S

page spread 1s similar

Taming
Plttsburgb s

As the wooden cable car begins its as-
cent from the station at Carson Street,
the bustling streets of Pittsburgh’s South
Side recede, giving way to an expanding
canvas of urban life. The aty stretches
out beneath you, a tapestry of steel and
glass, threaded by the glearming nibbons
of the Allegheny, Monongahela, and

Ohio rivers,

With each foot
climbed, the view from
the Duquesne Incline be The Do
comes more spectacular, i
offering o \antage pomt
that transforms the famil Ness I
Feature by > far into the extraordinary.

Micheal A. Walsh The historica

significance  of the

n Mo
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enough to the mtroduc-
tion spread for the next

that the

readers will automatically

feature article

think about what may be
the details behind the ad-

vertisement.

The

spreads

number of
these
will be dependent upon

available

the number of articles,
but there will be only one

two-page spread between

any two articles.
Full Page
10” high x 7.5” wide

The same size as
our mside cover ad, our
full page advertisements
might be considered our
“standard”
format. They don’t get

advertisement

lost in a clutter of other
ads and they offer enough

space to tell a story.

These ads appear

aun@

I'heViagazine ofiRecreationalslravel

Ex{pllolrin/ghtile

Banlss

L% 4,«-'

oy = Dare You Cross India’s Liviag Bndges

\v s.,, :

S

5

P |st0ry and Heritageyi CL‘ﬂI@dem
lscover the Charm SﬁBellln_gham

*(;. =
Immerse Yourigjln 'ég. %\‘

Summer’in Eastern EUrope

Ti‘ps for Your National Park Adventure

Patterns of Portugal

'

July 2024 "\

after articles, so our read-
ers have already been 1m-
mersed 1 our writing.
Our standard layout often
calls for a full page ad af-
ter short how-to or list
type articles, so this 1s the

perfect place to give lots
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of 1nformation and ask
our readers to make a de-

CISION.

We also ofter “back
of book” tull page ads be-
tween our final article and
the mside back cover for
those who are looking for
the best ratio of square

inches per dollar.

Double Half Page
5” high x 16” wide

Got a panorama to
show off? This 1s the per-
fect format! We can’t of-
fer a fold-out centerfold,
but this 1s the next best
thing. Priced the same as
our standard full page ad,

this catches attention.

This format 1s also
available for back-of-book
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ads, after the last article
and Dbefore the back

Cover.

Half Page Horizon-

tal
5” high x 7.5” wide

Our graphic design-
ers like half-page ads to go
mto text-heavy articles.
Some articles, like list ar-

ticles and how-to articles

can’t be filled with pic-
tures, so the ads them-
selves provide visual inter-
est. If you have a vivid
picture ad that fits this for-
mat, your ad can take the
bottom half of a page that
1s just dying for something

visual.

On occasion, a half-
page ad mught finish up
the page where an article

doesn’t quite fill up the

Double Half Page

5” x 16”

Attention grabbing!

Can be inserted in the text of the article.

#d..a

; paul'@pencercom
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like them, since they can
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only rarely be used, but 1f
you need it, they will fig-

Ot

page 1itself. We might also
put two half-page ads in
the space of a full page ad
at the end of an article.
These would be the
places for the most effec-
tive half-page ads that ask
the reader to absorb a lot

of mmformation.

Half Page Vertical
10” high x 3.5” wide

Sometimes you
need a tall, thin advertise-
ment. Maybe you are ad-
vertising Angel Falls or
the Berj Kalifa. Our

graphic designers don’t

ure out a way to make 1t

happen.

This format can be
used next to the Mast-
head that lists our edito-
rial staff and contact 1n-
formation. It might also
be used next to a one-col-
umn sidebar, or perhaps
sit next to a second half-
page vertical ad to take
the place of a full page ad

between articles.

There are more op-
portunities to use this for-
mat in the more econom-
1cal back-of-book space
between the final article
and the back cover, and
the tall format will stand
out. It’s even a tiny bit
wider since we don’t have
a margin between two col-

umins.
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Display Ad Sizes

Inside Cover
10” x 7.5”

Full Page
10” x 7.5”

Two Page Spread
10” x 16”

Back Cover
11” x 8.5”

Half Page Horizontal
5" x7.5”

Half Page Vertical
10” x 3.5”

Double Half Page
5” X 6”

Half Page
Vertical Ad

10” x 3.5”

wAmyg ’; ﬁ’qblls

480" 9355

408
Wiy

paul@pen,é:e .COMm

- >

s
.
s
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n e
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Two Page Spread
10” x 16”

FAShIgTas an .
¥ad can get!
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Sometimes advertisers don’t need
a lot of space to get their message
across. Simply bemng on a hst 1s
enough, or having a small ad at the
back of the magazine gives them
exactly the kind of customer that they
seek - one who shops, compares, and
makes decisions on their own. We

have those kinds of ads available too!

Here we begmn to
talk about “end of book”
advertisements.  These
ads appear after the last
article and before the
back cover. They are
priced for the bargain
conscious. In fact, the

larger format ads located
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in this section are dis-

counted too.

back-of-book only, com-
bined with other ads to fill
the pages at the end of

Quarter Page ook

5” x 8.75” Vertical

2.5” x 7.5” Horizontal

These budget-con- TCXt Business

scious ads are for the Llstmgs
60 characters title, 200
characters  description,
and web address

There 1s an old ad-
age - “two bookstores on
the same block 1s a com-
petition, but four
bookstores on the same

block 1s a destination.”

Thc edge of the Paaﬁc

EWPOLt) @rg@ r

People like options and

text business listings offer

a way to look at a lot of
options m a small amount

of space.

Your business list-
ing will fit in our two-col-

umn format, with the title
“The Great Wall

Ireland’s Muckross House;; !
Highway of Legends* -
Aguascahentcs, Mex1co :
Traveling Solo

up to 60 characters long
m bold, text up to 200
characters long, and a
chickable link that in the

February 2024/ |
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online-delivered  maga-
zine will connect direct to
your website.  No pic-

tures, graphics, or icons.

Your text ad will be
grouped  with  others
based on location or busi-
ness type, like “Great
places to eat in Washing-
ton Valley” or “What to
experience m Houston”.
Depending on the edito-
rial needs, we might make
these mto a sidebar for a
planned article or even
turn them mto a list-type
article, but most will ap-

pear at the beginning of
the end-of-book ads.

Business Cards
9” high x 3.5” wide

These ads are ex-
actly the size of standard
business cards for good
reason - they are scanned
business cards! No art-
work to prepare or ap-

prove, no worry about

ZIIr AT

Hu \Ii |Illl& vliRecreation: ll ll ave 1

B

BeDomecstickliavel
Kissing the B

aeygStone)

_ Soa;kEg/ ,Uf) History at HotiSprngs
Wine, Art, and History in Walla Walla

East LA Celebrates'Mexican Independence Day

August 2023

matching the existing ad-
vertising scheme, or dou-
ble-checking

and phone numbers. And

addresses

we priced them so inex-
pensively that any busi-
nesss can afford to test the

waters.

e
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Hungry in Austin?

The Spicy Texan Grill — Five miles out
Route 2222

Discover bold flavors with our signature
Tex-Mex dishes. Enjoy a vibrant atmos-
phere and live music every weekend. Faji-
tas, tacos, tamales, & overflowing marga-
ritas on the deck overlooking Lake Travis!
www.spicytexangrill.com

Green Garden Bistro, Austin’s choice for
healthy dining

Savor fresh, organic, and locally-sourced
meals in a cozy setting. Perfect for brunch
with friends or a romantic dinner.
www.greengardenbistro.com

What title would you put here for your
ad? There’s room!

With 200 characters, you can see from
our examples that you get about 5 lines
or about 30 words. That’s plenty of room
to get your message to our readers.
www.lonestarbbghaven.com

123456789012345678901234567890123
456789012345678901234567890
123456789012345678901234567890123
456789012345678901234567890123456
789012345678901234567890123456789
012345678901234567890123456789012
345678901234567890123456789012345
678901234567890123456789012345678
90

www.thats60and2000characters.com

Vertical Ad

Half Page

10” x 3.5”

Economical
and

attention
grabbing.

.....

- gl

Amygls»ePubllshmg
402! 48@~9§55

Lpaul@pence COMMS
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Quarter

Page

5” x 3.5”

Back of book, but
~_still standing out.

TarL mn!orl; T ADYENTURS
84-2322.924
OONEY ADIOYITES
50335] 2396

@pence 'C@m R

’* 3‘44 b

Half Page Horizontal

5" x7.5
The same size as the other half-page
options, but because it’s in the back of

the magazine, it’s economical!

Annyis Pulelfishing
AQIL A0S

palil@penceicom
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We are happy to talk about other
advertising options, as long as it fits
our format and plays fairly with our
readers. If you have an 1dea that 1sn’t
in this guide, please feel free to suggest
1t!

Themed or Special

Issue

Some subjects can
be looked at from lots of
different angles, each one
building on the one be-
fore, keeping the readers
engaged all the way
through.  Perhaps you
would like an entire 1ssue
dedicated to the RV
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lifestyle or you want read-
ers to read about restau-
rants and mns and thea-
ters and galleries and
parks and nightlife in the
Catskills.  Such an 1ssue
might work well 1 our

normal editorial calendar,

ES@ARENIONEETE

- ISLANDS

~=Galveston"

Vlackinace=

! “Tercena

July 2023

or we might do a special

1ssue just to fill the need.

Of course such an
1ssue would focus our
readers on the subject at
hand, whether 1t be
cruises, guided tours, or

luxury hotels.

Hosted Article

The hospitality 1n-
dustry relies on press
trips, test samples, and
press invites to events.
Our magazines are no ex-

ception.

Our staff welcomes
mvitations to experience
your business and where
we can fit 1t nto our
schedules, we will write

about them.

These kind of arti-
cles are always bylined
and written 1n first person,
showing the experience

from the author’s pomt of


http://www.jaunting.com/
http://www.netravelermagazine.com/
http://www.riroads.com/

www.Jaunting.com www.netravelermagazine.com www.riroads.com

view and will have a state-

ment that the author was M

guest of the venue. The

article will also 1nclude Traveler

“for more mformation”

section with web links to Settmg Provﬁence Allght
the businesses that were n c

L

mentioned 1n the article.

An equivalent
amount of display adver-
tising would cost far more
than a hosting the writer
of a multi-page feature ar-
ticle.

Please keep m mind

Mt Washmgton Valley 1 Dog’Frlendly

that professional ethics re- f, v Ly

_ _ X \\.Whe ;Am,gnca {as Born
quire that the author will N ,nnechcut ot Trail
not say that something 1s Mect Lucy the Elephant
good that 1sn’t, but will at- Summer Entertainment at Mohegan Sun

tempt to 1dentify who
would enjoy the experi-

ence. We also cannot
guarantee any particular Articles You Write

length of article, since )
, How about a free
each hosted experience , . ,
: . . article focusing on your
will be unique, but a typi- _ , o
: business’s specialty? We
cal weekend getaway arti- ,
) wont accept content
cle will cover 8-12 pages , ,
simply because 1t comes

with a check, but we do
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accept articles from free-
lancers and guest writers
that meet our editorial
needs. That means that 1t
needs to be well written,
be of mterest to our read-
ers, not be overly self-
prom otional and happen
to strike our editors as

they’d  be

something

o'rtﬁeustff raveler

Rocking the Bushnell

|

N’Yp's Other Art Scene
N ‘}'s Flume Gorge
@) l Sturbridge Village

R

3 X
Ofv‘aapgpg‘s’. '

proud to be mncluded in
their magazine. If you
want to give 1t a try, make
sure to read our writer’s
guidelines before submut-

ang.

Website Ads

Our product 1s the
magazine, not the web-
site, so we don’t prioritize
advertising on the web-
site, but we do link all ads
Also,

since most readers access

to your websites.

our magazines online on
their kindles or cell

phones, we have the op-
tion to add video to their

reading experience.

WE DON’T DO...

We do not sell 1n-

article Iinks designed to

artificially influence
Google search engine
rankings. . Don’t bother
asking.
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We don’t sell ad-

vertising of an adult na-

—}

Elleilgle:

about Casinos and bars’ ' I'he'Maecazine ofsRecreationalslravel g 9

ture. Yes, we do write

but we don’t advertise
gambling or alcohol... or
anything else that would
be unsuitable for a family-

friendly magazine.

We also don’t ac-
cept ads for non-travel re-

lated products and ser-

vices.

And we - don’t ac- ThailandspEIatin
cept advertising  that , Sculpturé in-;,Osl'cﬁ‘
doesn’t match the web Summer. on the Androscoggin
links. We confirm that all 4 The Dance of' Argentina - TANGO
web address go to the Date Night in Canberra
businesses listed, just to e e

make sure that our read- May 2024

ers end up where they ex-

pect to go. o '
a lmit. Provide as

much lead time as pos-
sible. All advertise-
Notes ments need at least two

. . weeks lead time for n-
e While more advertis- . :
) ) sertion 1mmto an 1ssue.
Ing permits us to create . o
o All display advertising
and present more con-

. 1s to be provided
tent, there 1s eventually b
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directly by the adver-
tiser or their agency.
The advertiser takes all
responsibility for the
accuracy of the adver-
tisement and certifies

that they have all
proper rights to the use

Autumn i Italy
= Music, History and Food in Nashwlle

Gold Mining in: €Cave Creek, AZ
Hidden in the Cannbbean: Bonaire

October. 2023

of the advertisement’s

content.

A 10% discount ap-
plies to all advertising
paid for in advance of
its first month’s use.
This pre-paid discount
applies on top of any
other discounts or
package specials. Pay-
ment 1 full 1s required
by the last day of the
month that an adver-

tisement 1s placed.

All prices on the rate
card reflect photo-
ready content. We
cannot offer graphic
artist services at rea-
sonable rates, so please
make  arrangements
with your local graphic
designer.

Ad sizes may be
shghtly 1ncreased or
moved from the back
of book to between ar-
ticles for formatting
purposes, at not extra

charge.
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” In Your Ad!

Pulslishing
AQIL A0S

pall@pencercom

Half Page Horizontal

5" x7.5

Right at the end of an article as the last
bit of visual interest, perfect for a call to
action.

AnyEis Pulslishing
AOILA0.CB55

pall@pencetcom
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We have multiple advertising
plans to fit the needs of our
advertisers. Whether you want to test
the waters, make a long-term
commitment, or stamp your brand all
across an 1ssue, we have you covered.

A la carte Advertiser

Advertisements can
be purchased one at a
time for one 1ssue at a
time. There 1s no long-
term commitment and

mmediate cost 1s kept to
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a mummum. If you just
want to test the waters,
here this 1s the way to do
1t.

Gold Advertiser

The Gold Adver-
tiser buys both the back
cover and 1nside front
cover of the same 1issue
and earns an additional
50% discount on as much
additional display space
desired. This 1s especially
effective for themed or

special 1ssues.

Silver Advertiser

It you want to build
a relatonship with our
readers, you need for
them to see your ad over
and over. To do that, you
need to run your ad more
than just one month. If
you choose to run the
same ad across six or
more months. Doing so

not only locks down the

price against future In-
creases, but also offers a
509% discount for the sec-
ond through final

month’s advertising.

Agency Advertiser

We ofter the indus-
try standard agency dis-
count, since we expect
that you will handle multi-
ple chients and the admin-
istration assoclated with

them.

Combining

Yes, our various
plans can be combined,
creating the ultimate
savings! Imagme having
discounts as a Gold Ad-
vertiser, a Silver Adver-
tiser, and an Agency Ad-
vertiser, all at the same
time. And pay i advance
to get the 109% early pay-

ment discount.
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2024 Rate Card

Primary Advertising Size Month

Back Cover 11”7 x 8.5 $1500
Inside Front Cover 10" x 7.5” $1500
Two Page Spread 10” x 16”7 $1500
Full Page 10" x7.57 $750
Double Half Page 5" x 16”7 $750
Half Page - Vertical 10" x 3.57 $375
Half Page - Horizontal 5’ x7.57 $375
Back of Book Advertising | Size Month
Full Page 10" x7.5” $375
Double Half Page 5" x 167 $375
Half Page - Vertical 10” x 8.75” $250
Half Page - Horizontal 5’ x7.57 $250
Quarter Page - Horizontal 257 x7.5” $125
Quarter Page - Vertical 5" x 3.75” $125
Business Card “* BARGAIN** |2” x 3.5” $25
Text 60 chars ttle, $75

200 chars text

Rates are before discounts and apply to all Amygs Publishing’s
magazines.

All ads photo-ready and due two weeks before publication date.

Free advertising 1s provided for non-profits on a space-available basis.


http://www.jaunting.com/
http://www.netravelermagazine.com/
http://www.riroads.com/

Back Cover Ad-

vertisement

11” x 8.5”
Make a big closing impact!
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